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Prudence Mak
CHOCOLATE RAIN JEWELERY & DESIGN CO. LTD.
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The ideas for my designs come from the handcrafted needlework that my mum and | used to
create in my childhood. “Do-It-Yourself” is the source of my inspiration. I like to “mix and
match” different fabrics and materials in my works to convey my love and dreams and to share
with others the possibilities and multiplicity of product design.
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rudence Mak graduated from the University of Alberta, Canada, in 1998. She has worked as a
fashion and accessories designer since 2000, and her innovative collections have received a
great many awards. In 2001, she founded Chocolate Rain Jewelry & Design Co. Ltd., where
she developed collections of accessories including the “East meet West” creations, a youth line,
“Fatina story” and others. To share the creativity of handmade accessories, she set up DIY
classes in 2003 and a DIY café, “Art in Progress”, in 2004. Prudence was a member of the
executive committee of the Hong Kong Designers Association from 2003 to 2005 and is a
mentor for the Hong Kong Federation of Youth Groups Programme.
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Luisa Szeman Mok & Lau Puichung
GECKOTHINKS INDUSTRIAL DESIGN CONSULTANCY
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Only to be honest to a product’s function and recognize tJhe surroundings can meet “simplicity

in new dimensions”. Simultaneously, technological development keeps pace with the evolved

needs; by adoption of new technology can a meticulous design be anticipated and accomplished.

GeckoThinks’ designs focus on functions; and a product’s function evolves because the

developing world is affecting people’s behaviors extensively. This awaits us to seek for the

evolving needs and hence, leads to genuine design solutions.
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When it comes to product design and better living — the main theme of this year’s Hong Kong
Design Series — we at Philips Design feel right at home.
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Techtronic Industries
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Techtronic Industries (TTI) is a market and innovation leader in power equipment products,
floor care appliances, laser and electronic products. We have a powerful portfolio of trusted
brands, recognized for setting new standards in innovative design, technical advancements,
marketing concepts and speed-to-market. Our portfolio of global brands include Milwaukee® |,
AEG® , Ryobi® and Homelite® for power equipment products, Royal® , Dirt Devil® |,
Regina® and Vax® for floor care appliances.
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enny Leong
THE HK POLYTECHNIC UNIVERSITY
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IBeS|gn contributes to better living not only by playing a part in economic growth, but also by

improving social relationships and encouraging preservation and appreciation of our culture

and heritage. At the same time, product design can help promote the idea of environmental

protection based on our responsibility for the Earth.
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A graduate of the Hong Kong Polytechnic University and of the Royal College of Art in the
late 1980s, Benny Leong has since 1994 focused on revitalising traditional Chinese culture in
product design, sustainable design and strategic design. Benny is Assistant Professor and
discipline leader of Industrial Design at the School of Design of the Hong Kong Polytechnic
University, a key member of the International Promotional Group for the “Design for
Sustainability” concept and also one of the regional advisers and key contributors to the two
most recent publications of the United Nations Environment Programme (UNEP) related to the
notion of Product-Service Systems (PSS).
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Brian Lee & Denise Chan
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We focus on incorporating the traditional CLlnese culture and modern life in furnlture design.
We hope that our furniture can stimulate the cultural and natural environment of users and
provide them with more opportunities to appreciate nature.
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Brian Lee and Denise Chan both studied at the Hong Kong Polytechnic University, graduating

with a Bachelor of Arts (Hon.) in Industrial Design and Interior Design respectively. Brian is

the vice-chairman and Denise is a founding member of the Association of Design & Cultural

Studies. Both have a keen interest in the study of traditional Chinese furniture and spatial

design, and they have been invited to deliver speeches at several universities and institutes as

well as the Central Library in Hong Kong. Since 2002, they have been involved in a co-
operation with the Joineur Family Store focused on furniture research and creation, with
products from the project sold in Hong Kong, Shanghai, New York and several European
countries. In the same year, Brian became a visiting lecturer at the Hong Kong Polytechnic

University, where he continues to contribute fully to the academic life of the School of Design.
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TOTEX DESIGN LTD.
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In my opinion, product design is the same as mdustrla{ design. AlongS|de the c?e5|gn itself,
human needs, clients, manufacturers and manufacturing process are also very important.
Design is a cord that connects the users to the functions of a product.

|uFJB%ﬁCJt§%FF#Ia&F'F J|5E T 30 & frj%dr@ﬁ J\J?[ IJJ”Jia&F'F Jiﬁ r[ i F%
gJTotex fJ }Jgﬁﬂ[}ﬂ ﬂe?ﬂﬁpﬁ(cﬂf pji §‘F$\ &F/}L JD
P~ SR plIBI R o HCET 2003 F B F N i’%ﬁaﬁ"}’g jﬁtl %F' fﬁff’*ﬂjf
- fagy e e SR TR e - e 4_ A ie
Gabriel Tong has been inventing and exploring products for almost three decades now, the
majority of which feature innovative steps or patentable features. He and his company, Totex,
possess recognised expertise in application engineering design and manufacturing for
rechargeable battery industries all over the world. He has also set up several manufacturing
businesses in Hong Kong, Singapore, US and mainland China. A member of the executive
committee of the Industrial Designers Society of Hong Kong since 2003, he is currently the
society’s vice president. Gabriel has also started to give presentations highlighting his creative
thinking methodology and entrepreneurial experiences as his contribution to the design
profession.
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Lee Chi Wing
MILK DESIGN LTD.
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Feel life with your heart... Design is an important element otE daily life, it also needs to be part
of living. That’s why people stand at the heart of my designs. Design is a tool to connect
objects, people, their needs and emotions, it is the realisation of an abstract concept in an actual
product. Along the way, many issues need to be resolved, many ideas insisted upon. Through
the finished product, we can share life’s experiences.
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Founded in f998 by Lee Chi Wing, |\/|I|k esign Ltd offers high-value products and industrial

design services. The company believes that the best design is simple and human, but that it also
represents an important tool for expanding the various possibilities and experiences that we



encounter in our daily lives. At Milk Design, there is a common design philosophy: to create
products which inspire and encourage people to take a positive attitude towards living and
nature.
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Mo Mou & David Leung
WHAT’S THAT PRODUCT DEVELOPMENT
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What’s that? Why demgn? What to design? We hope that busy people who come into contact

with the various everyday products can also feel the designer’s idea and the product’s hidden

delights. The product is a medium that connects the designer and the user firmly together.

Through a product-person relationship, we wish to pass on and share with people our

viewpoints and feelings about our products and thus make a contribution to “Better Living”.
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Mo Mou and David Leung teamed up in 2001 to found What’s That Product Development with
the aim of realizing their product design concepts. Dedicated to design perfection and
uniqueness, the company provides different kinds of design-related experiences and services,
including product design, planning design projects, manufacturing and so on, as well as
products ranging from domestic products to electronic gifts, all designed to the highest quality.
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YIP DESIGN
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Unrestrained creativity shapes the future. | can live up to my ideals through the design of my
products. A design breakthrough will help a product stand up to the test of time and gain the
consumer’s appreciation, allowing it to create a life of its own. Good design improves the
quality of life, stimulates the taste for a better lifestyle and brings unlimited business
opportunities for the product.
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raduatlng from the Hong Kong Polytechnic University in 1987 with a Bachelor of Arts in
industrial design, Alan Yip first found employment at the Frog Design Inc., USA, and then the
Philips Design Centre, before founding Yip Design Ltd in 1990. Over the years, he has
designed over 1,000 products and filed over 20 international design registrations and patents.
He has also launched an internationally patented product line under his brand name
“ALANYIP”. His works have won many awards and been presented in many museums, books
and other media worldwide. Alan was honoured as one of Hong Kong’s Ten Outstanding
Young Persons in 2004 and received the 2005 Ten Outstanding Designers Award. He was
chairman of the Hong Kong Designers Association from 2002 to 2004 and is a Fellow of the
Chartered Society of Designers in the United Kingdom.
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Winnif Pang
WINNIF STUDIO LTD.
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Prodlﬁts should be designed for human needs with sensitivity and caring consideration.
Through detailed observation, sensible analysis and advanced technology and by enhancing
practical use, an outstanding product can communicate and interact with the end-user.
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A 1987 graduate of he Hong Kong Polytechnic University, Winnif Pang has engaged in
industrial design for more than 20 years. A passionate designer devoted to the promotion of
industrial design and the cultivation of young designers, Winnif has won the Young Designer
Award, the Governor’s Award for Design, the HKDA Design Award and iF International
Design Award. A popular speaker, he is frequently invited to give art presentations and to sit as
a judge on the award panels of many different design competitions.



May Wong
GEAR ATELIER LTD.
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What quahﬁes a product as “beautiful”? Design originates from ex1stence and our dlfferenI
experiences of it. Creative inspiration can be drawn from memories of the past. | like to use
animals, plants and different cultures as elements of themes in my products. It is my desire to
incorporate the universe into my home, spicing things up with some creative fun, ultimately
offering a motivating force for mankind and a better quality of life through “beautiful” products.
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After graduating from the Hong Kong Polytechnic University in 1982, May Wong embarked
on an illustrious career that saw her join Shimasaki Associates and the well-established German
company Goebel before establishing her own design consultancy, Gear Atelier Ltd., in 1989.
After shifting gears to focus on product development in 1995, Gear’s first product, the Cactus
Orange Juicer, was a prize-winner at the Maison & Obijet trade fair in Paris, France,
immediately putting the company on the map. May has since launched another brand, Tapas,
which produces innovative products and gifts such as Bamboo Glass. May has garnered
international accolades throughout her career, and her products are now distributed in over 50
countries worldwide.

ﬁ‘%\’i’,
Patrick Hui
PH MARKETING LTD.
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The fundamental role of the product designer is to integrate the art of designing with the best of

today’s technology. It is his or her job to synchronise design with technological development,

to identify the needs of the target clientele and to introduce the most suitable design for

everyday life in order to enhance our quality of life.
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Graduating from the Hong Kong Polytechnlc Unlversny in 1983 Wlfh distinction in Product
Design, Patrick Hui worked for several global electronic companies, including Capetronic
Limited of the US, before starting up his own business, Designext, in 1991. He later established
another new company, PH Marketing Ltd., in 2005, which aims to provide integrated product
development services and whose product range encompasses electronics for audio and visual
articles as well as gifts and premiums. Patrick himself has designed over 1,500 products in the
past 23 years in fields ranging from consumer electronics and home appliances, computers and
medical equipment to toys and premiums. His designs have won numerous local and
international awards.
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SUNHING MILLENNIUM LTD.
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Design for the real world... The moments of our lives have been digitalised and networked into
content. We have to make our experience of these moments more human by bringing Content
and Machine closer together and integrating them into our living and working environments.
Our products are not only user-friendly, but also eco-friendly enough to promote the
sustainable development of renewable resources.
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Established in 1957, Sunhing Millennium Ltd. and its multidisciplinary teams aim to offer
innovative and effective design services to clients. Employing their pioneering integrated
design-to-manufacture process, the teams can develop new products that are not only
innovative but also feature guaranteed quality and functions. Able to solve any kind of problem
by applying different cultural perspectives, they maintain sustainable improvement and
progress for their products.
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Gold Peak Industrles
(Holdings) Ltd.
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Gold Peak Industries (Holdings) Ltd as establlshed in 1964. As an international Asian
company (Holdings), its Technology and Strategic Division is engaged in the development of
new product technologies and strategic investments. In the sector of product design, the Group
has built renowned brand names for its major product categories, such as GP Batteries, KEF
loudspeakers and Lighthouse Led superscreens.
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Vtech Telecommumlcatlon Ltd.

AP SEOVEIE R Fk e BB s - R 1R Hiﬁf
% BB S wj - (G M T rjﬁ%ﬁ SAT %wé !
o st B e

“Innovatlon beyond technology’ Vtech IS drlvmg integrated solutions in all areas of its core
businesses to provide consumers with innovative, high quality, reliable, leading edge products.
“Innovation”, “Association” and “Progress” are the main messages for the brand strategy.
Strengthening the relationships between each others is its aim too.
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Vtech estabhshed in Hong Kong in 1976 whose designs emphasize “Innovation beyond
technology”. The company focuses on producing innovative and high quality products. It
operates in 10 regions around the world and invested into research and development efforts at
centers in Canada, Hong Kong and China, so it can update the latest technology and market
trend directly. Vtech is mainly providing innovative and high quality electronic products to
clients and hope they can get beyond their expectations.



