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Hong Kong Design Series |
building hong kong redwhiteblue

Hong Kong has been going through economic crisis and many
structural changes after the opening of China and its coastal cities.
It has experienced the mass relocation of manufacturing industries
into the Mainland where abundant labour is available. Subsequently,
Hong Kong is more reliant on the higher value added productions
and service industries. Design is one of the core essences in
providing conceptual and creative innovations into the business of
Hong Kong. Many designers have, for the past decades, succeeded
in combining design with business and technology to create high
value added products. In recognition of the importance of design in
defining taste and life style as well as a strategic instrument to
successful business, the Hong Kong Heritage Museum is the first
public museum in Hong Kong to give due recognition to creativities
of local designers. 'Design' is written into the vision and mission of
the Museum and since its opening tremendous efforts and
resources are spent in collecting and i

'Design’, with an aim to build Hong Kong as the design hub of Asia.

As design practice becoming more and more distinguish in shaping
the future of Hong Kong, the Museum has dedicated 2004-2005 as
the 'Year of Design', to show the infinite possibilities of this
discipline. Among the programmes, the 'Hong Kong Design Series'
is purposely curated to feature various disciplines of design through
five exhibitions: 1) Building Hong Kong - visual/graphic design; 2)
Spaces and Places — interior and exterior design; 3) Mega-
crossover — home products design; 4) In and Out - product design
development; and 5) Body and Wears - fashions design. Guest
curators are invited to introduce innovative and creative conceptual
thinking to the series.

'building hong kong redwhiteblue' is the first in the series to be
curated by Stanley Wong, alias anothermountainman, who has been
in the creative industry for over twenty-four years. Among his many
creative abilities as a graphic designer, an artist photographer, an
advertising designer, and a film producer, he has also ventured into
his search for the Hong Kong spirit through his special project
known as 'Building Hong Kong' since 2001. anothermountainman
wants to employ a common, cheap, light and durable material that
has a strong local flavour to translate his message into visual
languages. The red-white-blue polyethylene material which is
commonly used as storage bags, construction site scaffolds,
protective cover for hawker store, and canopy for roadside shop is
the perfect solution to his conceptual representation. The 'Hong
Kong International Poster Triennial 2001' marked the beginning of
his continuous experimentation with this material. He then
developed his print series for the '‘Contemporary Hong Kong Art
Biennial 2003', his installation art for the 'One or Two Things About
Hong Kong' and his 'Building Hong Kong' exhibition series. This
mundane and banal red-white-blue polyethylene material
popularized by artists/designers then assumed an illustrative visual
identity through different conceptual interpretation to represent the
spirit of the Hong Kong people.

For this exhibition anothermountainman has invited twenty
artists/designers and student groups to redefine the spirit of
redwhiteblue using this pliable, banal and durable polyethylene
material. The presence of this strong local flavour has provided a
warm and nostalgic ambience to the exhibition. Yet, this signature
material of our old society has miraculously transformed into a
modern, chic and symbolic medium in exhibitions, pop concerts,
fashion shows, in poster and product designs.

We may want to ask how and why would the red-white-blue
reinvented itself and found its way into the heart of the Hong Kong
people? anothermountainman would be the best person to answer
the questions.

Judy Chan
Curator (Art)
Hong Kong Heritage Museum
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This is not the beginning of redwhiteblue.
And this is not the conclusion of redwhiteblue.

| still remember...

It was the winter of 1989. As a member of the Hong Kong creative
advertising industry,

| was on staff exchange programme to London office of the agency |
was working for.

A month in England was certainly an enriching experience.

It was not a matter of the English grass being greener,

But to be surrounded by English arts, fashion, advertisements,
architectures and designs was a pleasant assault on the senses.
I looked on with awed bewilderment and curiosity.

One day, | came face to face with the redwhiteblue plastic bag in a
small boutique in Soho —

A typical Hong Kong product right there on the shelf.

For a few minutes, time froze,

| learned, from then on, to consider things from different cultural
perspectives.

| became more concerned with all things 'local' when | returned to
Hong Kong, and began to look at redwhiteblue from a different angle.

For more than ten years, | took countless photographs of
redwhiteblue.

The locations varied from China, Hong Kong and Taiwan, which are
near to us, and it could be further locales such as Thailand, or even
U.S.A. and Canada...

These could be plastic sheets at construction sites, the canopies
outside street-side groceries.

Or it might take the form of baggage carrying our belongings, our
presents to take back to home villages on visits, even our dreams.
The omnipresent plastic sheet soon acquired its own character,
complete with attitudes,

Not unlike a human being standing steadfastly by his post, patiently
facing life's difficulties, and struggle on without a word of complain —
to be involved in our own city.

This is very much like Hong Kong people of the 1960s and 1970s.

Three years ago, | designed a series of cultural posters for the Hong
Kong Heritage Museum entitled 'redwhiteblue unlimited'.

This was followed by 'Building Hong Kong' — a series of graphic
and 3-D projects based on the motif of redwhiteblue. It was a
learning experience as | worked over and over on the same motif.

In the process, | learned about the creative ideal, about being a
person, a Hongkongese.

Creative work can be commercial.

Creative work can also be cultural, a gadget or a magical means in
the world of art.

Creative work is to me a most valuable platform to link people with
society, allowing spaces for communication, thoughts, expression
and sharing.

My most sincere gratitude goes to the Hong Kong Heritage Museum
for giving me this opportunity to curate the exhibition 'building hong
kong redwhiteblue'.

| am deeply touched by the support and patience of Mr Ming the
Chief Curator, Judy the curator and all who involved in the grueling
task, which led, to the materialization of this project.

I would also like to thank the graphic designers, architects,
photographers, visual/ffine artists, and fashion designers as well as
students from primary, secondary and tertiary institutes who
graciously agreed to participate in the show.

I hope the starting point of this exhibition,

Is to take the redwhiteblue to express positive spirit of Hong Kong.
The destination? ...

A sincere wish that the audience would be enlightened and
encouraged to develop thoughts and dialogues.

Frankly speaking, to build Hong Kong... ... we need to gather our
wisdom.

anothermountainman
Guest Curator



